. DAREREES
Dewsicpment Bank of Jupan

DBJ

DBJ Kansai Report




2003 LOCAL CURRENCIES —
1SSN1345-8620



1.1

140
120
100
80
60
40

20

1990

LETS
1.1
[ 1]
1998 1999 2000 2001 2002
21
368 1.2

1980

1999

2003 9

NPO Non-profit



HHHHHHHHHHH A

22222

)

I HHHHHHHDD

Il




1.1

1.1
1993 88.4% 22.3% 31.4% 12.1% 51.9% 45.7% 12.1% 42.2%
1994 88.4% 22.4% 34.1% 11.6% 50.2% 45.5% 13.9% 40.6%
1995 85.6% 21.9% 35.3% 11.4% 49.5% 46.0% 15.7% 38.3%
1996 83.8% 21.7% 37.1% 12.8% 46.8% 47.7% 17.1% 35.2%
1997 82.3% 21.4% 36.8% 13.3% 46.4% 52.3% 16.1% 31.6%
1998 81.6% 20.8% 36.9% 12.3% 47.6% 52.8% 16.5% 30.7%
1999 80.3% 23.3% 33.3% 9.9% 53.9% 60.7% 14.1% 25.2%
2000 78.5% 27.8% 26.5% 11.8% 59.1% 70.7% 10.1% 19.1%
2001 T4.7% 27.5% 23.4% 14.8% 58.8% 69.0% 10.3% 20.8%
2002 73.0% 27.4% 19.5% 15.4% 63.0% 70.6% 8.9% 20.4%
2003 68.2% 29.1% 13.4% 17.1% 68.0% 73.2% 7.7% 19.1%
2003 2003 6
2002 3
60.4 1.3

NPO
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2 M.Linton http://www.ccforum.jp



Community

Reinvestment Act

31977 0CC Office of the
Comptroller of the Currency FDIC Federal Deposit Insurance Corporation
outstanding
satisfactory need to improve substantial non-compliance

® Dymski Egstein Pollin 2001 2000
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SRI Socially Responsible Investment

SRI

1920

SR1

1999 SRI ( 2.1)

2.1 SR1

1999 8
1999 9
1999 10
UBS 1999 10
2000 1
SRI 2000

2000 10
2000 11
2001 6

52002 CDFI
® Lowry 1991
" Social Investment Forum http://www.socialinvest.org
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2.1 SR1
(10 )
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2001

12

2.1

2,340

3400

1995
Social Investment Forum

SR1

Cause

1997
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2001

CRM Cause Related Marketing

(

)

SR1



1980

Cause

2.2

SR1

8 Adkins 1999

10



2.2 Cause

A W N

1053 British consumers in The Winning Game, Business in the Community/Research
International (UK) Ltd; 2000 American Consumers in the Cone/Roper Cause Related Marketing Trends
Report, 1000 Italian consumers in the Explorer research and 1000 Australian consumers in The New
Bottom Line, Cavill & Co./Worthington Di Marizo.

1970

2.2

(NPO)
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2.2

(2003)

NPO
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and Credit Associations)

2.3

ROSCAs

2001

15

2002

13

Roatating Savings
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3.1

10

CDFIs Community Development Financial Institutions

10 French 2000
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3.1

Shorebank Corporation
City First Bank of D.C.
United Bank of Philadelphia
Planet Bank

Triodos Bank

U.S.A
US.A
U.S.A
France

Netherlands

Banca Etica Italy
JAK Bank Sweden
Grameen Bank Bangladesh
CARD BANK Philippine
CDFls CDFls
600
NPO CDFI
Fund
CDFls
CDFls
NPO
CDFls
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3.2
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LETS Local Exchange

Trading Systems

12

13

10 14

CRM CRM

WIN  WIN

12 2000
13 Boyle 1999
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14 Toronto Dollar Community Projects Inc http://www.torontodollar.com
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(Toronto Dollar Project)

(St. Lawrence Market)

Toronto Dollar Community Project 1998

Kogawa ( )

Japanese - Canadian

1997

LETS Ithaca Hour 1998

12

BIDs

The Canadian Bank Note Company

) Kogawa

2002
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( 60 )

(CN$): (T$)=100:100
Toronto Dol lar Community Project

(Toronto Dollar Reserve Trust Fund)

( 200 )
( 1 10 )
( ) Toronto Dollar Community Project
( - )
CN$:T$=90:100 10 Toronto
Dollar Projects Fund 10
)
25
{::JIIIII!IIIII’»{::J

CN

<

) (2004)
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( ) ATM(Polish Credit
Union) (VISA ) (CIBC Royal Bank) ( )

(Frida Craft Store )

2003 1988 600,000 ( 50
) 2002 120,000 ( 10 )

1 10 12,000 1 )

35,000
90,000 (2002
) ( )
200 (
57 )
1
IC
ATM St.

Casimir Polish Credit Union

( South Market)

19
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(2004) vol.13

2003
2003 5
2002
J§2002-NO.01
1993
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2000 LETS

NPO 2001 NPO
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2002 2002 1
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